H 1%

Joost Alferink

b0 44 Vet ifiJoost Alferink A& —157 32 H 2) T 1 2 e VIR ), S #8520
RIS TR, S A DAFENE ARSI Tk evh ik, 3D
BT FI A, Joost Alferink BENEF-19894F faf ~2 A0 /R RAr K2 Tk ikt TR (IDE
) Lk,

BT AR ERME 2B, JoostZEEindhoven Wit T/E E R Ath i Fi . bR T = 54
Wi (Fr 22800 PEFHLEARSS (BE) Witz ah, fh &2 7 SR “ar e vk A
deevt TAES A —A2N I H, 5FEFE Bl Ross Lovegrove —i2, I F-HI -
FIPZ i o

2 )G, A 5 R 4L % 11U Marcel Wanders, Joost van Alfen, and Dienand
Christe—#2 A7 T — AT 10 TA/EZE . WAACs TAE S X FEEAE T o Joost/EABIK) T
YEZE TAEM154E, M TAESEON T —FRK B EBE AN, R R (B E A A
) e BT B IR A —ANE BEA R

B LT
20014, i hjSara Lee A1 KA B vE )™= i 35 44 IR WINHEAE Senseo i3 . i,
X —7= W A A e A, F11ER (20064E#E) HsEH202 7

JToHX . (www.profnews.nl) .

7£20034F, il JNEA International ¥ 11— R AT SRS BArrsdh, #TFN

2 E RO BT A4 P I B R BB S e RIS B EESRN A (B 2L i) .

F AN BT N4 Viktor & Rolf PRI AR AR BEARZSPREAL 45 fth T 2 hn B BL I 25 ] N
R

—

1 551% Heinz, Friesland Food, Coca Cola, Philips and Sara % [E A 5 0 2 ot &1E CF
BEWAEEN ) , JERGNE TR S . X A2 i N ERELA
VR A

20074, gt IRNE AR — AN B kB . ABBTT TAT AR AR, R
AT —REANT R R e ]



b AR L, /2201142 5 Pan-Arabic LAY H 1 “BRo2 2 2715
=R o AR H At i

At P BE T AE TA ) TN S ARG ol e R K U G 3 M A ke i L ) ) 6 0 DA B A
B AL BT P 45 B[R] o

TAERAETEAE3 N b G BT RS T, TR BORI 2, Joost ) sk 7 25 38 BT A PR
» I LAIT IR 25060 AR A ] B i 2 3T A

T EZER, HRIEHE T info@joostalferink.com %1 1]

www.joostalferink.com.




